APPROVAL YEAR

ORGANIZATION

PROJECT NAME

STATUS

DESCRIPTION

AMOUNT PAID

2020/2021

Arbeiter Ring Publishing (ARP
Books)

Marketing

Closed

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing expenses focus on
the use of print ads (both targeted to academic markets and the general reader),
internet and social media online ads, catalogues (both general and specialized
for academic markets), mailing copies to reviewers, travelling to book
fairs/conferences and supporting author launches. Due to COVID-19, they are
putting more focus in online advertising, online events, increased social media
presence, increased website updates and ensuring they connect with individual
librarians and post-secondary teachers. They will attend book fairs and
conventions if possible in the Fall and Winter.

$9,900.00

2020/2021

At Bay Press

Marketing

Closed

At Bay Press is a small independent publisher that originated in Toronto in 2008.
It has worked out of Winnipeg now for over six years and continues to grow its
published titles and readership. They publish a variety of genres including
anthologies, fiction, art books, graphic novels and poetry. In addition to the
traditional marketing strategies of print, radio, online advertising, a printed
catalogue and lively social media presence, they also produce artfully designed
brochures, and printed ads and posters for specific book launches. With the
COVID-19 challenges, they are putting more focus in online and radio advertising
and increasing their social media presence (which is already very good). In
conjunction to launching more ebooks and audiobooks, they are also planning to
introduce a special eLearning app that will have additional resources for
educators who use their books in the classroom.

$5,770.00
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2020/2021

Editions des Plaines Inc.

Marketing

Closed

Editions des Plaines is western Canadas largest Francophone publisher. They
publish cultural fiction and non-fiction titles, art and photography books, and
some YA (young adult) titles. Their marketing efforts include traditional
launches, catalogues, book tours, conferences/book fairs, print and online ads.
All of their advertising/marketing includes a focus on reaching international
markets. They are continuing to develop new digital marketing strategies for their
ebooks and continue to expand their line of Indigenous books of First Nations,
Inuit and Métis peoples. Their new imprint, Vidacom Publications, allows them
to translate their French books into English and reach into new English markets
with a variety of new marketing initiatives. They have also been active in
translating English books into French. With COVID-19 disrupting many off their
international conference plans, they are focusing on pushing their digital and
audiobook titles and doing more online and digital advertising. They are hoping
that Fall and Winter will allow them to attend some national conferences and
book fairs.

$12,925.00

2020/2021

Editions du BLé Inc.

Marketing

Closed

Les Editions du Blé preserves Manitoba's Francophone cultural heritage while
promoting new and emerging writers. They publish fiction, poetry, drama, non-
fiction and art books. Their marketing efforts tend to focus on launches and tours
in Manitoba and western Canada as well as in Québec, Ontario and New
Brunswick. They have been focusing on developing their ebook catalogues (in
print and online) and continue to work on new social media marketing strategies
(including online ads) with a focus on these digital sales. They also collaborate
with other publishers and industry associations to maximize their reach at
international trade shows. COVID-19 has of course hampered their
Spring/Summer plans, and like other Manitoba publishers, they are putting more
focus on digital advertising and virtual events. They will continue to work on their
digital reach through various online sellers and still have hopes to attend late
Fall/Winter convention events.

$5,530.00

2526-SCH-1377 Page 2 of 41



2020/2021

Fernwood Publishing Co. Ltd.

Marketing

Closed

Fernwood Publishing is very established in the post-secondary academic market
and continues to expand their reach to a more general audience who are critical
thinkers. Their marketing strategy focuses on targeted campaigns to the
academic and trade markets through specialized print catalogues and
brochures, sales representatives, visiting different trade shows and conferences,
as well as providing professors with print and digital examination copies for
review. As with other publishers, due to COVID-19 they are focusing more effort
in online advertising and events. They continue to make excellentinroads into
the U.S. market, thanks to a distribution and advertising agreement with
Columbia University Press. One continuing innovative initiative that has been
quite successfulis their Custom Textbooks where they advertise to instructors
the ability to create a custom textbook from material contained in already
published Fernwood titles.

$15,000.00

2020/2021

Great Plains Publications Ltd.

Marketing operating
grant

Closed

Great Plains publishes a number of different genres and extends their reach with
two separate imprints that focus on literary and YA (young adult) books. Their
marketing strategies include catalogues, individual author tours, reviews and
media attention through special events. Because of COVID-19, for 2020 their
marketing strategies will focus on many of the same initiatives as other
publishers, with an eye to more online and digital advertising and events, pushing
promotion for their ebooks, assisting authors with virtual launches and attending
an online convention in the Fall. They continue to look for ways to increase their
reach into the U.S. through new distributors and sales agents.

$11,620.00
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2020/2021

Heartland Associates Inc.

Marketing

Closed

Heartland Associates is a unique niche market publisher of full colour books
about nature, geology, archaeology, endangered species and fur trade routes.
They also publish some biographies, history and fiction. They distribute largely
through tourist gift shops, museums, interpretive centres and historic sites from
Ontario to British Columbia and the mid-west to the west coast in the U.S. Their
marketing strategies focus on each individual book and its specific audience,
which includes author tours, print ads in specific journals and presentation at
markets and fairs. Due to COVID-19, their main marketing strategies and
independent sellers are severely hampered, and they are hoping to resume some
activities in the Fall. Unlike other publishers, they do not have a large social
media or online presence, or any wide global marketing strategy. They continue
to publish many print ads and send out pamphlets and brochures to their
numerous retailer shops.

$6,823.50

2020/2021

J. Gordon Shillingford Publishing
Inc.

Marketing

Closed

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online.

Due to COVID-19, itis expected that the press will not be attending conventions
until later in the year, although their plans for print and online advertising will not
be affected. The press produced three audio books last year from their backlist
titles and will be pursuing special marketing efforts for them this year.

$6,570.00
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2020/2021

Portage and Main Press Ltd.

Marketing

Closed

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish quality books with an Indigenous
focus under their Highwater Press imprint. Their marketing includes a mix of
traditional methods (catalogues, book fairs, launches, website, ads both print
and online) and initiatives that are new (creating book trailers) or as they arise
(working with partners/collaborators to reach new markets through book fairs,
distributors and sales agents). COVID-19 has forced PMP to alter many of their
marketing strategies for 2020-21. They will continue to focus on branching out
into the U.S. and international market through targeted ads, catalogues and
sales agents and will seek out opportunities for international rights. Plans are in
place for more targeted social media campaigns, online conventions and virtual
book launches. They will attend book fairs/conventions if able later in the year.

$15,000.00

2020/2021

Signature Editions

Marketing

Closed

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to vigorous social media campaigns and ads. They have a robust digital ebook
list and already have some innovative marketing strategies that include the
creation of book trailers on YouTube. They are also investigating the creation of
audiobooks this year. In light of the COVID-19 challenges, their online marketing
strategies and advertising will take precedence over any regular in-store book
launches and convention visits.

$5,160.00
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2020/2021

Turnstone Press Ltd.

Marketing

Closed

Turnstone Press publishes a variety of poetry, fiction and non-fiction (under their

own imprint) and mystery, genre, thrillers, and noir fiction (under the Ravenstone

Books imprint). Marketing efforts combine old and new techniques, including
book launches, catalogues, print and online ads and social media campaigns.
They are perceptive when it comes to using technology and have updated their
website for more efficient online direct sales. COVID-19 has forced them to
adapt their marketing initiatives. For 2020, they will be focusing solely on online
advertising through ads, social media campaigns, collaborating with online
organizations and authors for virtual launches and events.

$5,525.00

2020/2021

University of Manitoba Press

marketing

Closed

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that includes attending major scholarly conferences, fairs, book
launches and tours, and connecting directly with scholarly markets through
brochures and catalogues. They have a great social media presence (including
online ads) as part of author launches/tours and look for ways to extend their
reach to readers outside the academic world, usually with targeted ads and
special events. Due to COVID-19, their focus will be primarily on online
advertising and events, putting focus on virtually connecting with their list of
academic purchasers whom they normally meet at various conferences, and
continuing to work with their various agencies who already do lots of good work
with their national and international sales.

$15,000.00
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2021/2022

Apprentissage Illimité Inc.

Marketing

Closed

Apprentissage Illimité (Unlimited Learning Inc.) produces books and educational
materials in a wide range of print and digital resources intended for teaching
French, both in French schools and immersion classes. Their marketing includes
a mix of traditional methods (catalogues, book fairs, website subscriptions, ads
in both print and online) and new initiatives (creating video tutorials and
promotional presentations). They have focused much of their marketing in the
last number of years to expand into the U.S. and Mexico. Due to COVID-19, they
continue to focus in online advertising, online events, increased social media
presence, increased website updates, and producing more video promotional
content. They will attend book fairs and conventions if possible in the fall and
winter.

$8,493.00

2021/2022

Arbeiter Ring Publishing (ARP
Books)

Marketing

Closed

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing expenses focus on
the use of print ads (both targeted to academic markets and the general reader),
internet and social media online ads, catalogues (both general and specialized
for academic markets), mailing copies to reviewers, travelling to book
fairs/conferences and supporting author launches. Due to the ongoing COVID-
19 pandemic, they continue to put more focus into online advertising, online
events, increased social media presence, increased website updates, and
making sure they connect with individual librarians and post-secondary
teachers. They will attend book fairs and conventions if possible in the fall and
winter.

$9,146.00
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2021/2022

At Bay Press

Marketing

Closed

At Bay Press is a smallindependent publisher that originated in Toronto in 2008.
It has been headquartered in Winnipeg for over seven years and continues to
increase its published titles and readership. They publish a variety of genres
including anthologies, fiction, art books, graphic novels and poetry. In addition to
the traditional marketing strategies of print, radio, online advertising, a printed
catalogue and lively social media presence, they also produce artfully designed
brochures, and printed ads and posters for specific book launches. They work
closely with other industry associations and national publishing organizations to
market their books, and Manitoba books in general, to a national and
international markets. With the COVID-19 challenges, they are focusing on
online and radio advertising and increasing their social media presence,
continue with outdoor book launches, attend virtual international book fairs, and
increase their ebook and audiobook lists.

$5,715.00
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2021/2022

Editions des Plaines Inc.

Marketing

Closed

Editions des Plaines is western Canadas largest Francophone publisher. They
publish cultural fiction and non-fiction titles, art and photography books, and
some young adult (YA) titles. Their marketing efforts include traditional
launches, catalogues, book tours, conferences/book fairs, print and online ads.
All of their advertising/marketing includes a focus on reaching international
markets. They continue to develop new digital marketing strategies for their
ebooks and continue to expand their line of Indigenous books of First Nations,
Inuit and Métis peoples. Theirimprint, Vidacom Publications, allows them to
translate their French books into English and reach into new English markets with
a variety of new marketing initiatives. They have also been active in translating
English books into French. With COVID-19 disrupting many of their international
conference plans, they continue to focus on their digital and audiobook titles,
and doing more online and digital advertising. If public health orders allow, the
company will attend some national conferences and book fairs in the fall and
winter as well as hold some in-person events.

$8,449.00

2526-SCH-1377 Page 9 of 41



2021/2022

Editions du BLé Inc.

Marketing

Closed

Les Editions du Blé preserves Manitoba's Francophone cultural heritage while
promoting new and emerging writers. They publish fiction, poetry, drama, non-
fiction and art books. Their marketing efforts tend to focus on launches and tours
in Manitoba and western Canada as well as in Québec, Ontario and New
Brunswick. They have been focusing on developing their ebook catalogues (in
print and online) and continue to work on new social media marketing strategies
(including online ads) with a focus on these digital sales. They also collaborate
with other publishers and industry associations to maximize their reach at
international trade shows. COVID-19 has hampered their traditional plans and
like other Manitoba publishers, they are focusing on digital advertising and online
virtual events, such as author launches, special panels, and virtual book fairs.
They will continue to work to extend their digital reach through various online
sellers and still hope to attend late fall/winter convention events.

$5,525.00

2021/2022

Fernwood Publishing Co. Ltd.

Marketing

Closed

Fernwood Publishing is very established in the post-secondary academic market
and continues to expand its reach to a more general audience who are critical
thinkers. Its marketing strategy focuses on targeted campaigns to the academic
and trade markets through specialized print catalogues and brochures, sales
representatives, visiting different trade shows and conferences, as well as
providing professors with print and digital examination copies for review. As with
other publishers, COVID-19 has caused the company to focus more effort in
online advertising and events. Fernwood continues to make excellent inroads
into the U.S. market, due to a distribution and advertising agreement with
Columbia University Press, and by collaborating with other likeminded
publishers and organizations. Book fairs and conventions will be virtual, but they
will attend in person in the fall and winter if possible.

$15,000.00
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2021/2022

Great Plains Publications Ltd.

Marketing

Closed

Great Plains publishes a number of different genres and extends their reach with
two separate imprints that focus on literary and YA books. Their marketing
strategies include catalogues, individual author tours, reviews and media
attention through special events. Because of COVID-19, their 2021 marketing
strategies will focus on many of the same initiatives as other publishers, with an
eye to more online and digital advertising and events, promoting their ebooks
heavily, assisting authors with virtual launches and attending online
conventions. They continue to look for ways to increase their reach into the U.S.
through new distributors and sales agents.

$8,190.00

2021/2022

Heartland Associates Inc.

Marketing

Closed

Heartland Associates is a unique niche market publisher of full colour books
about nature, geology, archaeology, endangered species and fur trade routes.
They also publish some biographies, history and fiction. They distribute largely
through tourist gift shops, museums, interpretive centres and historic sites from
Ontario to British Columbia and the mid-west to the west coast in the U.S. Their
marketing strategies focus on each individual book and its specific audience,
which include author tours, print ads in specific journals and presentation at
markets and fairs. Due to COVID-19, their main marketing strategies were
severely hampered in 2020 and for the first half of 2021. Unlike other publishers,
they do not have a large social media or online presence, or any sort of wide
global marketing strategy, but they updated their website, increased their online
sales, and are planning a few virtual launches in 2021. They continue to publish
many print ads, and send out pamphlets and brochures to their numerous
retailer shops with the hopes of in-person launches in the fall.

$6,836.00
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2021/2022

J. Gordon Shillingford Publishing
Inc.

Marketing

Closed

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online.
Due to COVID-19, the press has increased its social media presence, updated its
website for sales and visibility, and ramped up email blasts to educators. They
have also become quite adept at online events and launches for their authors
(even hosting up to 10 authors at one event). They foresee a continuation of such
activities for a good part of 2021, with hopes to attend winter conferences and
book fairs.

$5,903.00

2021/2022

Portage and Main Press Ltd.

Marketing

Closed

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish quality books with an Indigenous
focus under their Highwater Press imprint. Their marketing includes a mix of
traditional methods (catalogues, book fairs, launches, website, ads both print
and online) and initiatives that are new (creating book trailers) or as they arise
(working with partners/collaborators to reach new markets through book fairs,
distributors and sales agents). COVID-19 has forced PMP to alter many of their
marketing strategies for 2021-22. They will continue to focus on branching out
into the U.S. and international market through targeted ads, catalogues and
sales agents and will seek out opportunities for international rights. Plans are in
place for more targeted social media campaigns, online conventions, and virtual
book launches. They will attend book fairs/conventions if possible later in the
year.

$15,000.00
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2021/2022

Signature Editions

Marketing

Closed

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to vigorous social media campaigns and ads. They have a robust digital ebook
list and already have some innovative marketing strategies that include the
creation of book trailers on YouTube. They also continue to invest in the creation
of audiobooks. In light of the COVID-19 challenges, their online marketing
strategies and online advertising will continue to take precedence, including
virtual launches and events for new and backlisted (older) titles.

$5,495.00

2021/2022

Turnstone Press Ltd.

Marketing

Closed

Turnstone Press publishes a variety of poetry, fiction and non-fiction (under their
own imprint) and mystery, genre, thrillers, and noir fiction (under the Ravenstone
Books imprint). Marketing efforts combine old and new techniques, including
book launches, catalogues, print and online ads and social media campaigns.
They have successfully incorporated technology and have updated their website
for more efficient online direct sales. COVID-19 has forced them to adapt their
marketing initiatives. For 2021, they will be focusing solely on online advertising
through ads, social media campaigns, collaborating with online organizations
and authors for virtual launches and events.

$5,888.00
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2021/2022

University of Manitoba Press

Marketing

Closed

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that normally includes attending major scholarly conferences, fairs,
book launches and tours, and connecting directly with scholarly markets through
brochures and catalogues. They have a great social media presence (including
online ads) as part of author launches/tours and look for ways to extend their
reach to readers outside the academic world, usually with targeted ads and
special events. Due to COVID-19, their focus will be primarily on online
advertising and events, putting focus on virtually connecting with their list of
academic purchasers whom they normally meet at various conferences, and
continuing to work with their various agencies who work with their national and
international sales.

$15,000.00
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2022/2023

Editions des Plaines Inc.

activités de
commercialisation

Closed

Editions des Plaines is western Canada's largest Francophone publisher. They
publish cultural fiction and non-fiction titles, art and photography books, and
some YA (young adult) titles. Their marketing efforts include traditional
launches, catalogues, book tours, conferences/book fairs, print and online ads.
All of their advertising/marketing includes a focus on reaching international
markets. They are continuing to develop new digital marketing strategies for their
ebooks and continue to expand their line of Indigenous books of First Nations,
Inuit and Métis peoples. Their English imprint, Vidacom Publications, allows
them to translate their French books into English and reach into new English
markets with a variety of new marketing initiatives. They have also been active in
translating English books into French. With COVID-19 disrupting many off their
international conference plans, they continue to focus on their digital and
audiobook titles, and doing more online and digital advertising. They are
planning to attend some national conferences and book fairs and have in-person
launches for their authors as health restrictions allow.

$9,000.00
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2022/2023

Editions du BLé Inc.

activités de
commercialisation

Closed

Les Editions du Blé preserves Manitoba's Francophone cultural heritage while
promoting new and emerging writers. They publish fiction, poetry, drama, non-
fiction and art books. Their marketing efforts tend to focus on launches and tours
in Manitoba and western Canada as well as in Québec, Ontario and New
Brunswick. They have been focusing on developing their ebook catalogues (in
print and online) and continue to work on new social media marketing strategies
(including online ads) with a focus on these digital sales. They also collaborate
with other publishers and industry associations to maximize their reach at
international trade shows. COVID-19 has of course hampered their traditional
plans, and like other Manitoba publishers, they will continue to put more focus
on digital advertising and online virtual events, such as author launches, special
panels, and virtual book fairs. They will continue to work on their digital reach
through various online sellers, and are planning to visit book fairs and
conventions in-person as health restrictions allow.

$6,302.00

2022/2023

Signature Editions

marketing initiatives

Closed

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to vigorous social media campaigns and ads. They have a robust digital ebook
list and already have some innovative marketing strategies that include the
creation of book trailers on YouTube. They also continue to investigate in the
creation of audiobooks, although COVID has stalled those plans for the moment.
In light of the COVID-19 challenges, their online marketing strategies and online
advertising will continue to take precedence, including virtual launches and
events, with in-person events as they can manage.

$4,534.00
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2022/2023

Turnstone Press Ltd.

marketing initiatives

Closed

Turnstone Press publishes a variety of poetry, fiction and non-fiction (under their
own imprint) and mystery, genre, thrillers, and noir fiction (under the Ravenstone
Books imprint). Marketing efforts combine old and new techniques, including
book launches, catalogues, print and online ads and social media campaigns.
They are perceptive when it comes to using technology and have updated their
website for more efficient online direct sales. COVID-19 has unsurprisingly
forced them to adapt their marketing initiatives. For 2022, they will continue to
focus on online advertising through ads and vigorous social media campaigns,
and collaborating with online organizations and authors for virtual launches and
events, with plans for more in-person launches and book fairs/conventions as
the opportunities arise. They are also hoping to expand their YouTube channel
reach, which has had numerous readings, discussions, and author spotlights
throughout 2021.

$5,908.00

2022/2023

University of Manitoba Press

marketing initiatives

Closed

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that normally includes attending major scholarly conferences, fairs,
book launches and tours, and connecting directly with scholarly markets throug
brochures and catalogues. They have a great social media presence (including
online ads) as part of author launches/tours and look for ways to extend their
reach to readers outside the academic world, usually with targeted ads and
special events. Due to COVID-19, their focus will continue to be on online
advertising and events, connecting virtually with their list of academic
purchasers whom they normally meet at various conferences, and continuing to
work with their various outside agencies who already do lots of good work with
their national and international sales. hey will continue with hybrid (in-
person/virtual) book launches for their authors, and attend conferences in-
person as they are able.

>

$15,000.00
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2022/2023

Apprentissage Illimité Inc.

activités de
commercialisation

Closed

Apprentissage Illimité (Unlimited Learning Inc.) produces books and educational
materials in a wide range of print and digital resources intended for teaching
French, both in French schools and immersion classes. Their marketing includes
a mix of traditional methods (catalogues, book fairs, website subscriptions, ads
in both print and online) and new initiatives (creating video tutorials and
promotional presentations). They have focused much of their marketing muscle
in the last number of years to expand into the US and Mexico. Due to continuing
COVID-19 challenges, they will continue to put effort into online advertising,
online events, increased social media presence, increased website updates, and
producing more video promotional content. They will attend book fairs and
conventions in-person as they can, depending on health restrictions.

$9,850.00

2022/2023

Arbeiter Ring Publishing (ARP
Books)

marketing initiatives

Closed

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing expenses focus on
the use of print ads (both targeted to academic markets and the general reader),
internet and social media online ads, catalogues (both general and specialized
for academic markets), mailing copies to reviewers, travelling to book
fairs/conferences and supporting author launches. Due to the ongoing COVID-
19 pandemic, they continue to put more focus into online advertising, online
events, increased social media presence, increased website updates, and
making sure they connect with individual librarians and post-secondary
teachers. They will attend book fairs and conventions in-person if possible
depending on health restrictions.

$7,934.00
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2022/2023

At Bay Press

marketing initiatives

Closed

At Bay Press is a smallindependent publisher that originated in Toronto in 2008.
It has worked out of Winnipeg now for over eight years and continues to grow its
published titles and readership. They publish a variety of genres including
anthologies, fiction, art books, graphic novels and poetry, and produce some very
high quality specialty limited edition books that have won design awards. In
addition to the traditional marketing strategies of print, radio, online advertising,
a printed catalogue and lively social media presence, they also produce artfully
designed brochures, and printed ads and posters for specific book launches.
They work closely with other industry associations and national publishing
organizations to market their books to national and international markets. With
ongoing COVID-19 challenges, they will focus on online advertising, continue
with outdoor book launches, attend virtual international book fairs, and continue
to increase their ebook lists.

$4,502.00

2022/2023

Fernwood Publishing Co. Ltd.

marketing initiatives

Closed

Fernwood Publishing is very established in the post-secondary academic market
and continues to expand their reach to a more general audience who are critical
thinkers. Their marketing strategy focuses on targeted campaigns to the
academic and trade markets through specialized print catalogues and
brochures, sales representatives, visiting different trade shows and conferences,
as well as providing professors with print and digital examination copies for
review. As with other publishers, due to COVID-19 they continue to focus more
effortinto online advertising and events they have found their hybrid virtual/in-
person book launches to be quite popular. They continue to make excellent
inroads into the US market, thanks to a distribution and advertising agreement
with Columbia University Press, and by collaborating with other likeminded
publishers and organizations. Book fairs and conventions will continue to be
virtual, attending in-person if possible.

$15,000.00
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2022/2023

Great Plains Publications Ltd.

marketing initiatives

Closed

Great Plains publishes a number of different genres and extends their reach with
two separate imprints that focus on literary and YA (young adult) books. Their
marketing strategies include catalogues, individual author tours, reviews and
media attention through special events. Because of the continuing challenges
with COVID-19, their marketing strategies will focus on many of the same
initiatives as other publishers, with an eye to more online and digital advertising
and events, pushing promotion for their ebooks, assisting authors with virtual
launches, and even attending online conventions. They continue to look for ways
to increase their reach into the U.S. through new distributors and sales agents.

$7,486.00

2022/2023

Heartland Associates Inc.

marketing initiatives

Closed

Heartland Associates is a unique niche market publisher of full colour books
about nature, geology, archaeology, endangered species and fur trade routes.
They also publish some biographies, history and fiction. They distribute largely
through tourist gift shops, museums, interpretive centres and historic sites from
Ontario to British Columbia and the mid-west to the west coast in the U.S. Their
marketing strategies focus on each individual book and its specific audience,
which includes author tours, print ads in specific journals and presentation at
markets and fairs. Due to COVID-19, their main marketing strategies have been
severely hampered. Unlike other publishers, they do not have a large social
media or online presence, or any sort of wide global marketing strategy, but they
have updated their website, increased their online sales, and are planning a few
virtual launches in 2022. They continue to publish many print ads, and send out
pamphlets and brochures to their numerous retailer shops and are planning
severalin-person launches around the country as possible.

$6,750.00
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2022/2023

J. Gordon Shillingford Publishing
Inc.

marketing initiatives

Closed

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online.
Due to ongoing COVID-19 challenges, the press has increased its social media
presence, updated its website for sales and visibility, and ramped up email
blasts to educators. They have also become quite adept at online events and
launches for their authors. They foresee a continuation of such activities for a
good part of 2022, with hopes to attend some in-person conferences and book
fairs as health restrictions allow.

$6,108.00

2022/2023

Portage and Main Press Ltd.

marketing initiatives

Closed

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish quality books with an Indigenous
focus under their Highwater Press imprint. Their marketing includes a mix of
traditional methods (catalogues, book fairs, launches, website, ads both print
and online) and initiatives that are new (creating book trailers) or as they arise
(working with partners/collaborators to reach new markets through book fairs,
distributors and sales agents). As with other Manitoba publishers, COVID-19 has
forced PMP to alter many of their marketing strategies. They will continue to
focus on branching out into the U.S. and international market through targeted
ads, catalogues and sales agents and will seek out opportunities for international
rights. Plans are in place for more targeted social media campaigns, online
conventions, and virtual book launches. They will attend in-person book
fairs/conventions as health restrictions allow.

$15,000.00
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2023/2024

Apprentissage Illimité Inc.

2023-24 Publisher
Marketing Assistance
Program

Closed

Apprentissage Illimité (Unlimited Learning Inc.) produces books and educational
materials in a wide range of print and digital resources intended for teaching
French, both in French schools and immersion classes. Their marketing includes
a mix of traditional methods (catalogues, book fairs, website subscriptions, ads
in both print and online) and new initiatives (creating video tutorials and
promotional presentations). They have focused much of their marketing muscle
in the last number of years to expand into the US and Mexico, and are looking to
reach more of the Quebec market in 2023. During the early days of the
pandemic, they put effort into online advertising, online events, increased social
media presence, increased website updates, and producing more video
promotional content, which they will continue to do in 2023. They are planning to
attend several national and international book fairs and conventions in-person.

$12,838.00

2023/2024

Arbeiter Ring Publishing (ARP
Books)

2023-24 Publisher
Marketing Assistance
Program

Closed

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing expenses focus on
the use of print ads (both targeted to academic markets and the general reader),
internet and social media online ads, catalogues (both general and specialized
for academic markets), mailing copies to reviewers, travelling to book
fairs/conferences and supporting author launches. They continue to put more
focus into online advertising, online events, increased social media presence,
increased website updates, and making sure they connect with individual
librarians and post-secondary teachers. They are planning to attend a number of
book fairs and conventions in-person again.

$8,425.00
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2023/2024

At Bay Press

2023-24 Publisher
Marketing Assistance
Program

Closed

At Bay Press is a smallindependent publisher that originated in Toronto in 2008.
It has worked out of Winnipeg now for over nine years and continues to grow its
published titles and readership. They publish a variety of genres including
anthologies, fiction, art books, graphic novels and poetry, and produce some very
high quality specialty limited edition books that have won design awards. In
addition to the traditional marketing strategies of print, radio, online advertising,
a printed catalogue and lively social media presence, they also produce artfully
designed brochures, and printed ads and posters for specific book launches.
They work closely with other industry associations and national publishing
organizations to market their books to national and international markets. They
are looking to focus on more online advertising, attend international book fairs,
and launch a new podcast called The Front Matter as a way to reach more
readers and booksellers

$6,158.00

2023/2024

Editions des Plaines Inc.

2023-24 Publisher
Marketing Assistance
Program

Closed

Editions des Plaines is western Canadas largest Francophone publisher. They
publish cultural fiction and non-fiction titles, art and photography books, and
some YA (young adult) titles. Their marketing efforts include traditional
launches, catalogues, book tours, conferences/book fairs, print and online ads.
Much of their advertising/marketing includes a focus on reaching international
markets. They continue to expand their line of Indigenous books of First Nations,
Inuit and Métis peoples, and their English imprint, Vidacom Publications, allows
them to translate their French books into English and reach into new English
markets. They will continue to focus marketing their digital and audiobook titles,
and do more online and digital advertising. They are also planning to attend
several national and international conferences and book fairs.

$8,518.00
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2023/2024

Editions du BLé Inc.

2023-24 Publisher
Marketing Assistance
Program

Closed

Les Editions du Blé preserves Manitoba's Francophone cultural heritage while
promoting new and emerging writers. They publish fiction, poetry, drama, non-
fiction and art books. Their marketing efforts tend to focus on launches and tours
in Manitoba and western Canada as well as in Québec, Ontario and New
Brunswick. They have been focusing on developing their ebook catalogues (in
print and online) and continue to work on new social media marketing strategies
(including online ads) with a focus on these digital sales. They also collaborate
with other publishers and industry associations to maximize their reach at
international trade shows. For 2023 they will continue to put more focus on
digital advertising and online virtual events, such as hybrid author launches,
special panels, and virtual book fairs, while also planning to visit in-person
conventions/fairs for the first time in three years.

$5,258.00

2023/2024

Fernwood Publishing Co. Ltd.

2023-24 Publisher
Marketing Assistance
Program

Closed

Fernwood Publishing is very established in the post-secondary academic market
and continues to expand their reach to a more general audience who are critical
thinkers. Their marketing strategy focuses on targeted campaigns to the
academic and trade markets through specialized print catalogues and
brochures, sales representatives, visiting different trade shows and conferences,
as well as providing professors with print and digital examination copies for
review. They continue to make excellent inroads into the US market, thanks to a
distribution and advertising agreement with Columbia University Press, and by
collaborating with other likeminded publishers and organizations. They have
found their hybrid virtual/in-person book launches to be quite popular, and will
continue with this format going forward. Plans are in place to attend several
important book fairs and conventions in-person for the first time in three years,
with purchased booths and banners.

$15,000.00
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2023/2024

Great Plains Publications Ltd.

2023-24 Publisher
Marketing Assistance
Program

Closed

Great Plains publishes a number of different genres (fiction, non-fiction,
historical) and extends their reach with two separate imprints that focus on
literary and YA (young adult) books. Their marketing strategies include
catalogues, individual author tours, reviews and media attention through special
events. This year they are looking at a complete rebrand for the press, with a new
logo and website. The will continue to focus on more online and digital
advertising and events, push promotion for their ebooks, assist authors with
virtual and in-person launches, and look to attend several international and
national book conventions.

$7,990.00

2023/2024

Griots Lounge Publishing Canada

2023-24 Publisher
Marketing Assistance
Program

Closed

Griots Lounge is a smallindependent publisher that originated in Nigeria in 2012.
In June 2020, the head office was moved to Winnipeg, where it operates
independently as a Canadian company with a focus on minority African-
Canadian writers of poetry, fiction and non-fiction. Their marketing strategies
focus on print and online advertising, printed and digital catalogues, book
launches and promoting their writers for awards, reviews and festivals. They
work closely with other industry associations and have recently signed deals with
University of Toronto Press Distribution and Ampersand Inc. to increase
distribution and marketing of their books across Canada and into the United
States. For 2023, they are working on increasing their social media presence,
marketing their books to post-secondary institutions (where some of their books
are already being used), and planning a number of special events in conjunction
with the launch of their planned titles.

$4,382.00
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2023/2024

J. Gordon Shillingford Publishing
Inc.

2023-24 Publisher
Marketing Assistance
Program

Closed

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online.
Since the beginning of the pandemic, the press has increased its social media
presence, updated its website for sales and visibility, and ramped up email
blasts to educators. They also became quite adept at online events and
launches for their authors. They foresee a continuation of such activities for a
good part of 2023, with a mixture of in-person and virtual launches, and
attending several book fairs and conferences for the first time in three years.

$6,188.00

2023/2024

Portage and Main Press Ltd.

2023-24 Publisher
Marketing Assistance
Program

Closed

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish quality books with an Indigenous
focus under their Highwater Press imprint. Their marketing includes a mix of
traditional methods (catalogues, book fairs, launches, website, ads both print
and online) and initiatives that are new (creating book trailers) or as they arise
(working with partners/collaborators to reach new markets through book fairs,
distributors and sales agents). Since the start of the pandemic, PMP altered
many of their marketing strategies, and have since put more focus into social
media campaigns and online advertising. They continue to focus on branching
outinto the U.S. and international market through targeted ads, catalogues and
sales agents and will seek out opportunities for international rights. Plans are in
place for more targeted social media campaigns, online conventions, and virtual
book launches. They are planning to attend in-person book fairs/conventions,
including educational, library and trade events, and the Frankfurt Book Fair.

$15,000.00
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2023/2024

Signature Editions

2023-24 Publisher
Marketing Assistance
Program

Closed

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to vigorous social media campaigns and ads. They have a robust digital ebook
list and already have some innovative marketing strategies that include the
creation of book trailers on YouTube. They also continue to investigate in the
creation of audiobooks, and accessible ebooks. In light of the pandemic
challenges, their marketing strategies and advertising pivoted to more online
advertising campaigns. For 2023 they will continue with many of these
successfulinitiatives, such as hybrid in-person/virtual launches and events. They
are planning to attend several in-person conventions and book fairs this year.

$5,143.00

2023/2024

Turnstone Press Ltd.

2023-24 Publisher
Marketing Assistance
Program

Closed

Turnstone Press publishes a variety of poetry, fiction and non-fiction (under their
own imprint) and mystery, genre, thrillers, and noir fiction (under the Ravenstone
Books imprint). Marketing efforts combine old and new techniques, including
book launches, catalogues, print and online ads and social media campaigns.
They are perceptive when it comes to using technology and have updated their
website for more efficient online direct sales. For 2023, they will continue to
work on initiatives they successfully focused on during the pandemic, including
more online advertising through ads and social media campaigns, and
collaborating with online organizations and authors for hybrid in-person/virtual
launches and events. They have plans to attend book fairs/conventions in-person
as the opportunities arise.

$6,055.00

2526-SCH-1377 Page 27 of 41



2023/2024

University of Manitoba Press

2023-24 Publisher
Marketing Assistance
Program

Closed

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that normally includes attending major scholarly conferences, fairs,
book launches and tours, and connecting directly with scholarly markets through
brochures and catalogues. They have a great social media presence (including
online ads) as part of author launches/tours and look for ways to extend their
reach to readers outside the academic world, usually with targeted ads and
special events. Their focus for 2023 will continue to be on more online
advertising and events, connecting virtually with their list of academic
purchasers whom they normally meet at various conferences, and continuing to
work with their various outside agencies who already do lots of good work with
their national and international sales. They will continue with hybrid launches
and attend international educational and post-secondary conferences

$14,896.00

2024/2025

Editions des Plaines Inc.

2024-25 Publisher
Marketing Assistance
Program

Closed

Editions des Plaines Inc. is western Canadas largest Francophone publisher.
They publish cultural fiction and non-fiction titles, art and photography books,
and some young adult (YA) titles. Their marketing efforts include traditional
launches, catalogues, book tours, conferences/book fairs, print and online ads.
Much of their advertising/marketing includes a focus on reaching international
markets. They continue to expand their line of Indigenous books of First Nations,
Inuit and Métis peoples, and their English imprint, Vidacom Publications allows
them to translate their French books into English and reach into new English
markets. They will continue to focus marketing their digital and audiobook titles
and do more online and digital advertising. They also plan to attend several
national and international conferences and book fairs.

$8,163.00
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2024/2025

Editions du BLé Inc.

2024-25 Publisher
Marketing Assistance
Program

Closed

Les Editions du Blé Inc. preserves Manitoba's Francophone cultural heritage
while promoting new and emerging writers. They publish fiction, poetry, drama,
non-fiction and art books. Their marketing efforts tend to focus on launches and
tours in Manitoba and western Canada, as well as in Québec, Ontario and New
Brunswick. They also collaborate with other publishers and industry associations
to maximize their reach at international trade shows. For 2024, they are
celebrating their 50th anniversary and are planning a special book to celebrate
their past authors, poets and artists, and will be launching it in nearly every
province and territory. They are also planning special events, such as podcasts,
special book launches, and celebrations throughout the year. For their other
planned books, they will continue to put more focus on digital advertising and
events, hybrid author launches, special panels, and are planning to visit several
national and international book fairs.

$5,432.00

2024/2025

Signature Editions

2024-25 Publisher
Marketing Assistance
Program

Closed

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to social media campaigns and ads. They have a robust digital ebook list and
have created a selection of audiobooks (a continuing rising market), as well as
accessible ebooks. In light of the pandemic challenges, their marketing
strategies and advertising pivoted to more online advertising campaigns. For
2024, they will continue with many of these successful initiatives, such as hybrid
in-person/virtual launches and events. They are planning to attend a few
conventions and book fairs this year.

$4,574.00
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2024/2025

Turnstone Press Ltd.

2024-25 Publisher
Marketing Assistance
Program

Closed

Turnstone Press Ltd. publishes a variety of poetry, fiction and non-fiction (under
their own imprint) and mystery, genre, thrillers, and noir fiction (under the
Ravenstone Books imprint). Marketing efforts combine old and new techniques,
including book launches, catalogues, print and online ads and social media
campaigns. They are perceptive when it comes to using technology and have
updated their website for more efficient online direct sales. For 2024, they will
continue to work on initiatives they successfully focused on during the
pandemic, including more online advertising through ads and social media
campaigns, and collaborating with online organizations and authors for hybrid in-
person/virtual launches. They have plans to attend book fairs/conventions as
opportunities arise.

$4,846.00

2024/2025

University of Manitoba Press

2024-25 Publisher
Marketing Assistance
Program

Closed

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that normally includes attending major scholarly conferences, fairs,
book launches and tours, and connecting directly with scholarly markets through
brochures and catalogues. They have a great social media presence (including
online ads) as part of author launches/tours and look for ways to extend their
reach to readers outside the academic world, usually with targeted ads and
special events. Their focus for 2024 will continue to be on more online
advertising and events, connecting virtually with their list of academic
purchasers whom they also meet at various conferences, and continuing to work
with their various outside agencies who already do lots of good work with their
national and international sales. They will continue with hybrid book launches
and attend several educational and post-secondary conferences.

$15,000.00
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2024/2025

Apprentissage Illimité Inc.

2024-25 Publisher
Marketing Assistance
Program

Closed

Apprentissage Illimité (Unlimited Learning Inc.) produces books and educational
materials in a wide range of print and digital resources intended for teaching
French, both in French schools and immersion classes. Their marketing includes
a mix of traditional methods (catalogues, book fairs, website subscriptions, ads
in both print and online) and new initiatives (creating video tutorials and
promotional presentations). They are pursuing more of the Quebec and
Canadian English language marketin 2024. During the early days of the
pandemic, they put effort into online advertising, online events, increased social
media presence, increased website updates and producing more video
promotional content, which they will continue to do in 2024. They plan to attend
several national and international book fairs and conventions in person.

$15,000.00

2024/2025

Arbeiter Ring Publishing (ARP
Books)

2024-25 Publisher
Marketing Assistance
Program

Closed

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing focuses on print ads
(both targeted to academic markets and the general reader), internet and social
media online ads, catalogues (both general and specialized for academic
markets), mailing copies to reviewers and supporting author launches. They
continue to put more focus into online advertising, online events, increased
social media presence, increased website updates and connecting with
individual librarians and post-secondary teachers. They plan to attend a number
of book fairs and conventions in-person.

$7,319.00
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2024/2025

At Bay Press

2024-25 Publisher
Marketing Assistance
Program

Closed

At Bay Press is a smallindependent publisher that publishes a variety of genres
including anthologies, fiction, art books, graphic novels and poetry. They also
produce high-quality specialty limited edition books that have won design
awards. Their marketing strategies include print, radio, online advertising, a
printed catalogue, a lively social media presence and book launches. They work
closely with other industry associations and national publishing organizations to
market their books to national and international markets. They are focusing on
increased online advertising, attend international book fairs and launch a new
podcast called The Front Matter as a way to reach more readers and booksellers.

$6,842.00

2024/2025

Fernwood Publishing Co. Ltd.

2024-25 Publisher
Marketing Assistance
Program

Closed

Fernwood Publishing Co. Ltd. is very established in the post-secondary academic
market and continues to expand their reach to a more general audience who are
critical thinkers. Their marketing strategy focuses on targeted campaigns to the
academic and trade markets through specialized catalogues and brochures,
sales representatives, visiting different trade shows and conferences, as well as
providing professors with digital examination copies for review. They continue to
make excellent inroads into the US market, thanks to a distribution and
advertising agreement with Columbia University Press, and by collaborating with
other likeminded publishers and organizations. They have found their hybrid
virtual/in-person book launches to be quite popular and will continue with this
format going forward. Plans are in placed to attend several important book fairs
and conventions in-person, with purchased booths and banners.

$15,000.00
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2024/2025

Great Plains Publications Ltd.

2024-25 Publisher
Marketing Assistance
Program

Closed

Great Plains Press publishes a number of different genres (fiction, non-fiction,
historical) and extends their reach with two separate imprints that focus on
literary and YA books. Their marketing strategies include catalogues, individual
author tours, reviews and media attention through special events. Last year, they
completed a full rebrand for the press, with a new logo and website, and will
continue to focus their marketing efforts on the new look. They will also continue
to put more effort on online and digital advertising and events, push promotion
for their ebooks, assist authors with virtual and in-person launches, and plan to
attend several international and national book conventions.

$6,619.00

2024/2025

Griots Lounge Publishing Canada

2024-25 Publisher
Marketing Assistance
Program

Closed

Griots Lounge Publishing Canada is a small independent publisher that
originated in Nigeria in 2012. In June 2020, the head office was moved to
Winnipeg, where it operates independently as a Canadian company with a focus
on minority African-Canadian writers of poetry, fiction and non-fiction. Their
marketing strategies focus on print and online advertising, printed and digital
catalogues, book launches and promoting their writers for awards, reviews and
festivals. They work closely with other industry associations and have recently
signed deals with University of Toronto Press Distribution and Ampersand Inc. to
increase distribution and marketing of their books across Canada and into the
United States. For 2024, they are working on increasing their social media
presence, travelling to several book fairs and conventions in Canada and the US,
marketing their books to post-secondary institutions and planning a number of
special events.

$5,019.00
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2024/2025

J. Gordon Shillingford Publishing
Inc.

2024-25 Publisher
Marketing Assistance
Program

Closed

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online.
Since the beginning of the pandemic, the press has increased its social media
presence, updated its website for sales and visibility and ramped up email blasts
to educators. They also became quite adept at online events and launches for
their authors. They foresee a continuation of such activities for a good part of
2024, with a mixture of in-person and virtual launches and attending several
book fairs and conferences.

$5,665.00

2024/2025

Portage and Main Press Ltd.

2024-25 Publisher
Marketing Assistance
Program

Closed

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish quality books with an Indigenous
focus under their Highwater Press imprint. Their marketing includes a mix of
traditional methods (catalogues, book fairs, launches, website, ads both print
and online) and initiatives that are new (creating book trailers) or as they arise
(working with partners/collaborators to reach new markets through book fairs,
distributors and sales agents). Since the start of the pandemic, PMP altered
many of their marketing strategies, and have since put more focus into social
media campaigns and online advertising. They continue to focus on branching
outinto the U.S. and international market through targeted ads, catalogues and
sales agents. Plans are in place for more targeted social media campaigns, in-
person conventions, and hybrid book launches. They are planning to attend
several educational, library and trade events.

$15,000.00
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2025/2026

Apprentissage Illimité Inc.

2025-26 Publisher
Marketing Assistance
Program

Approved

Apprentissage Illimité (Unlimited Learning Inc.) produces books and educational
materials in a wide range of print and digital resources intended for teaching
French, both in French schools and immersion classes. Their marketing includes
a mix of traditional methods (catalogues, book fairs, website subscriptions and
ads in both print and online) and new initiatives (creating video tutorials and
promotional presentations). They are looking to reach more of Quebec and
Canadian English language markets in 2025. They continue to put effort into
online advertising, online events, increased social media presence and website
updates, and producing more video promotional content, which they will
continue to do in 2025. They are planning to attend several national and
international book fairs and conventions.

$7,239.00

2025/2026

Arbeiter Ring Publishing (ARP
Books)

2025-26 Publisher
Marketing Assistance
Program

Approved

ARP Books caters to progressive readers. They publish cultural, fiction and non-
fiction titles with an emphasis on progressive political analysis of contemporary
issues while encouraging innovative new writing. They are also an important
publisher for Indigenous authors and topics. Their marketing focuses on print ads
(both targeted to academic markets and the general reader), internet and social
media online ads, catalogues (both general and specialized for academic
markets), mailing copies to reviewers, and supporting author launches. They
continue to put more focus into online advertising, online events, increased
social media presence, increased website updates, and making sure they
connect with individual librarians and post-secondary teachers. They are
planning to attend a number of book fairs and conventions in-person again and
expand their local marketing efforts.

$4,760.25
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2025/2026

At Bay Press

2025-26 Publisher
Marketing Assistance
Program

Approved

At Bay Press is a smallindependent publisher that publishes a variety of genres
including anthologies, fiction, art books, graphic novels and poetry. They also
produce some high-quality specialty limited edition books that have won design
awards. Their marketing strategies include print, radio, online advertising, a
printed catalogue, a lively social media presence, and book launches. They work
closely with other industry associations and national publishing organizations to
market their books to national and international markets. They are looking to
focus on increased online advertising, attend international book fairs, and
continue with season two of their podcast called The Front Matter, and their
YouTube series Scene Between the Lines as ways to reach more readers and
booksellers.

$6,958.50

2025/2026

Editions des Plaines Inc.

2025-26 Publisher
Marketing Assistance
Program

Approved

Editions des Plaines is western Canadas largest Francophone publisher. They
publish cultural fiction and non-fiction titles, art and photography books, and
some young adult (YA) titles. Their marketing efforts include traditional launches,
catalogues, book tours, conferences/book fairs, print and online ads. Much of
their advertising/marketing includes a focus on reaching international markets.
They continue to expand their line of Indigenous books of First Nations, Inuit and
Métis peoples, and their English imprint, Vidacom Publications, allows them to
translate their French books into English and reach into new English markets.
They will continue to focus marketing their digital and audiobook titles and do
more online and digital advertising. They are also planning to attend several
national and international conferences and book fairs.

$6,679.50
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2025/2026

Editions du BLé Inc.

2025-26 Publisher
Marketing Assistance
Program

Approved

Les Editions du Blé preserves Manitoba's Francophone cultural heritage while
promoting new and emerging writers. They publish fiction, poetry, drama, non-
fiction and art books. Their marketing efforts tend to focus on launches and tours
in Manitoba and western Canada, as well as in Québec, Ontario and New
Brunswick. They also collaborate with other publishers and industry associations
to maximize their reach at international trade shows. For 2025, they will continue
to put focus on digital advertising and events, hybrid author launches and will
visit several national and international book fairs.

$3,519.75

2025/2026

Fernwood Publishing Co. Ltd.

2025-26 Publisher
Marketing Assistance
Program

Approved

Fernwood Publishing is very established in the post-secondary academic market
and continues to expand their reach to a more general audience. Their marketing
strategy focuses on targeted campaigns to the academic and trade markets
through specialized catalogues and brochures, sales representatives, visiting
different trade shows and conferences, as well as providing professors with
digital examination copies for review. They continue to make excellentinroads
into the US market, through a distribution and advertising agreement with
Columbia University Press, and by collaborating with other likeminded
publishers and organizations. They have found their hybrid virtual/in-person book
launches to be quite popular and will continue with this format going forward.
Plans are in place to attend several important book fairs and conventions in-
person, with purchased booths and banners.

$11,250.00
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2025/2026

Great Plains Publications Ltd.

2025-26 Publisher
Marketing Assistance
Program

Approved

Great Plains publishes a number of different genres (fiction, non-fiction,
historical) and extends their reach with two separate imprints that focus on
literary and YA books. Their marketing strategies include catalogues, individual
author tours, reviews and media attention through special events. In 2023, they
completed a full rebrand for the press, with a new logo and website, and will
continue to focus their marketing efforts on the new look. They will also continue
to put more effort on online and digital advertising and events, push promotion
for their ebooks, assist authors with virtual and in-person launches, and look to
attend several international and national book conventions.

$7,788.75

2025/2026

Griots Lounge Publishing Canada

2025-26 Publisher
Marketing Assistance
Program

Approved

Griots Lounge is a small independent publisher that originated in Nigeria in 2012.
In June 2020, the head office was moved to Winnipeg, where it operates
independently as a Canadian company with a focus on minority African-
Canadian writers of poetry, fiction and non-fiction. Their marketing strategies
focus on print and online advertising, printed and digital catalogues, book
launches and promoting their writers for awards, reviews and festivals. They work
closely with other industry associations and have recently signed deals with
University of Toronto Press Distribution and Ampersand Inc. to increase
distribution and marketing of their books across Canada and into the US. For
2025, they are working on increasing their social media presence, travelling to
several book fairs and conventions in Canada, US and Germany (Frankfurt Book
Fair), marketing their books to post-secondary institutions, and planning several
special events for the launch of their planned titles.

$3,491.25
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2025/2026

J. Gordon Shillingford Publishing
Inc.

2025-26 Publisher
Marketing Assistance
Program

Approved

JGS core business is the Sirocco drama imprint, which is Canadas second largest
publisher of drama following the Playwrights Union of Canada. JGS also
publishes non-fiction under a separate imprint and poetry under the imprint of
The Muses Company. Marketing initiatives include author tours, targeted
catalogues, travel to book fairs and conferences, and ads in print and online. For
the pastyears, the press has increased its social media presence, updated its
website for sales and visibility, and ramped up email blasts to educators. They
also became quite adept at online events and launches for their authors. They
foresee a continuation of such activities for a good part of 2025, with a mixture of
in-person and virtual launches and attending several book fairs and conferences.

$5,083.50

2025/2026

Portage and Main Press Ltd.

2025-26 Publisher
Marketing Assistance
Program

Approved

PMP publishes professional resources for teachers and interactive curriculum-
related material. They also continue to publish books with an Indigenous focus
under their Highwater Press imprint. Their marketing includes a mix of traditional
methods (catalogues, book fairs, launches, website and ads both print and
online) and new initiatives (creating book trailers) or as they arise (working with
partners/collaborators to reach new markets through book fairs). For the last
number of years, PMP has put more focus into social media campaigns and
online advertising, which they find have been very successful. They continue to
focus on branching out into the US. and international market through targeted
ads, catalogues and sales agents. Plans are in place for more targeted social
media campaigns, in-person conventions, and hybrid book launches. They are
planning to attend several educational, library and trade events across both
Canada and the US.

$11,250.00
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2025/2026

Signature Editions

2025-26 Publisher
Marketing Assistance
Program

Approved

Signature Editions is a literary press with an eclectic list of quality fiction, non-
fiction, poetry and drama. This small but successful company uses several
different marketing techniques from the traditional print catalogue and print ads
to social media campaigns and ads. They have a robust digital ebook list and
have created a selection of audiobooks (a continuing rising market), as well as
accessible ebooks. For 2025, they will continue with hybrid in-person/virtual
launches and events, and focus on more online advertising campaigns. They are
planning to attend a few conventions and book fairs this year.

$3,713.25

2025/2026

Turnstone Press Ltd.

2025-26 Publisher
Marketing Assistance
Program

Approved

Turnstone Press publishes a variety of poetry, fiction and non-fiction (under their
own imprint) and mystery, genre, thrillers, and noir fiction (under the Ravenstone
Books imprint). Marketing efforts combine old and new techniques, including
book launches, catalogues, print and online ads and social media campaigns.
They are perceptive when it comes to using technology and have updated their
website for more efficient online direct sales. For 2025, they will continue to work
on more online advertising through ads and social media campaigns and
collaborating with online organizations and authors for hybrid in-person/virtual
launches. They have plans to attend book fairs/conventions as the opportunities
arise.

$4,042.50
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2025/2026

University of Manitoba Press

2025-26 Publisher
Marketing Assistance
Program

Approved

UMP is a leading publisher of scholarship on Indigenous history, Native studies
and Canadian history. They also publish on the study of immigration, ethnicity,
Canadian literature, culture, politics and Indigenous languages. The company
has a strong understanding of its market, employs an effective marketing
strategy that normally includes attending major scholarly conferences, fairs,
book launches and tours, and connecting directly with scholarly markets through
brochures and catalogues. They have a great social media presence as part of
author launches/tours and use targeted ads and special events to extend their
reach to readers outside the academic world. For 2025, they will continue with
online advertising and events, connecting virtually and in-person with their list of
academic purchasers, and continue to work with their various outside agencies
for their national and international sales. They will continue with hybrid (in-
person/virtual) book launches for their authors, and plan to attend several
national and international educational and post-secondary conferences.

$11,250.00
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