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METHODOLOGY Leser
Methodology

Method

Online survey via Leger’s LEO panel, with n=1,597 Canadian residents aged 18+.

When

The weekly online omnibus was in field from the 5% to the 7t,of December 2025, inclusive, using Leger’s

online panel, LEO.

Margin of error

For comparison purposes, a probability sample of this size (n=1,597) yields a margin of error no greater than
+2.45%, (19 times out of 20).
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OPINIONS ON CARBON TAX Leger

Over four-in-ten (43%) believe businesses pay little of the cost and pass most of the industrial
carbon tax on to consumers.

A quarter (25%) believe businesses share the cost with consumers, while only 12% think businesses absorb most of it. Another 20% remain unsure. Views on whether businesses pay little or
share the cost have remained stable since the last wave in April 2025. However, the proportion who believe businesses cover most of the tax themselves has increased by 3-points. Men and
those aged 35+ are more likely to say businesses pay little and pass most of the cost onto consumers, whereas women are more likely to be unsure. Regionally, residents of Alberta and the
Atlantic region are more likely to believe business pay little and pass most of the cost onto consumers, compared to those in Ontario, Quebec, Manitoba or Saskatchewan.

GENDER AGE REGION
Apr Jan

2025 2025 Men Women 18-34 35+ BC AB MB/SK ON QC ATL.

Businesses pay little of the cost and pass

most of the Industrial tax on to consumers 44%  45%  48%  39% | 33% 47% 45% 55% 36% 41% 40%  54%

Businesses pay some of the costs and pass
some of the costs of the industrial tax on to
consumers

26% 25% 25% 26% 31% 23%  21% 26% 30% 27% 25% 19%

Businesses pay most of the cost of the

industrial carbon tax themselves and pass 9% 12% 14% 10% 15% 10% | 13% 9% 15% 12% 11% 10%
little of the cost on to consumers
I don't know 21% 19% 14% 25% 21% 19% | 21% 10% 19% 20% 25% 17%

*

‘Significantly higher/lower than previous wave

CPAY1. The federal government still requires provinces to impose an industrial carbon tax on businesses. Who do you think ultimately pays the cost of the industrial/business carbon tax?

Base: All; December 2025 (n=1,597); April 2025 (n=1,631); January 2025 (n=1,527) Significantly higher 4



OPINIONS ON CARBON TAX Leser
Among those with an opinion, majority (54%) believe businesses pay little of the industrial carbon
tax and pass most of the cost to consumers.

These views have remained stable since January, with only slight shifts across waves. The share of Canadians who believe businesses pay most of the industrial carbon tax themselves has
inched up to 14%, a 3-pointincrease since April.

GENDER AGE REGION
Apr Jan

2025 2025 Men Women | 18-34 35+ BC AB MB/SK ON QC ATL.

Businesses pay little of the cost and pass

oSt of the Industrial tax o0 to coneLmaTe 56%  55%  55%  52%  42% 58% 57% 61% 44% 51% 52%  65%

Businesses pay some of the costs and pass
some of the costs of the industrial tax on to
consumers

33% 30% 29% 35% 39% 29% | 27% 29% 37% 34% 34% 23%

Businesses pay most of the cost of the
industrial carbon tax themselves and pass

( 11% 15% 16% 13% 19% 13% 16% 10% 19% 15% 14% 13%
little of the cost on to consumers

*

‘Significantly higher/lower than previous wave

CPAY1. The federal government still requires provinces to impose an industrial carbon tax on businesses. Who do you think ultimately pays the cost of the industrial/business carbon tax?

Base: Excludes “Don’tknow”; December 2025 (n=1,309); April 2025 (n=1,314); January 2025 (n= 1,260) Significantly higher ¢
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Our team

The Central Canada Public Affairs Team:

Andrew Enns

Executive Vice President

aenns@leger360.com
431-808-0212

Nyadual Makuach

Research Analyst

nmakuach@leger360.com
416-964-9222

Jaismin Harneja

Senior Research Director

jharneja@leger360.com
403-209-4110
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